Results Presentation 
Q4 2022 


Q4 Key highlights 


Viaplay paying subscribers up 83% YoY to 7,318k — 
new Q record intake of 890k paying subscribers 


Full year Group (2096) and Nordic (+10%) organic 
sales growth in line with guidance, with total Viaplay 
organic revenue growth accelerating to 52% 


= Nordic full year EBIT margin in line at 7% with losses 
[-@-] for international operations reflecting accelerated 


expansion 
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Viaplat Film "Hilma" by Lasse Hallstrom awarded Movie of the year at the Swedish QX Gala 
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Q4 Group performance summary 


Sales split Q4 2022 


Ill Viaplay 
— Linear subscription and other 
Advertising 
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Comments 


e 24% Group organic sales growth with 73% 
Viaplay organic sales growth 


+ SEK -420m (-219) EBIT impact of Viaplay 
International expansion 


e Operating income before associated company 
income and items affecting comparability of 
SEK -284m (121) 


* Total operating income of SEK -294m (69) 
including IAC of -86m (0) and ACI of SEK 76m 
CS) 


e IAC related to reorganisation, acquisition of 
Premier Sports, and content write-downs 


+ SEK 200m (125) dividend from Allente 
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Viaplay performance 


Viaplay subscriber base” 
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* paying subscribers (including subscribers that have access to Viaplay through traditional pay-TV packages) 
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Comments 


83% YoY subscriber growth with 890k subscribers 
added QoQ and 3,313k YoY 


Reached 2022 FY target of 7.3mn subscribers with 
1.2mn in both Poland and Netherlands 


New or extended distribution partnerships in most 
markets 


Temporary increase in churn due to World Cup and 
suspension of local football leagues 


Price adjustments now being implemented across 
most markets will lead to rising ARPU 
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Linear subscription & other, Advertising 
Linear subscription & other 


e Up 7% on organic basis to account for 29% of Group revenues 


Comments 


e Wholesale growth driven by extended distribution agreements and 
price increases. Sublicensing and Studio revenues also growing 


Advertising 


* Down 996 on organic basis to account for 25% of Group revenues 


Comments 


e Impacted by weaker TV-advertising markets, Football World Cup on rival 
channels, and temporary reduction in reach through one partner in Sweden 

* Prices being put up double digit 96 points in annual upfront negotiations 

e Radio more resilient than TV as expected 

e Markets expected to remain soft through H1 23 at least 
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viaplay 


Viaplay series “The Dreamer — Becoming Karen Blixen” 
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Viaplay Originals 


53 titles oremiered in S ONE CIOS Nei soos More than 130 Viaplay 
Ce Zon 0221020 shows in Q4 were Viaplay Series, Films and 
including non-scripted Original Content Productions to be premiered 

and reportage) in 2023 
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New & extended sports rights & partnerships 


IHF World Championship handball PDC Euro Tour Darts launched in all Addition of Austrian FIS Events 
prolonged in Nordics and added to Cod 


additional markets 
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Documentary with Erling Documentary with Max 
Haaland premiered Verstappen premiered 
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Our sustainability priorities 


Sustainable production & rights 


Supplier engagement, pulse surveys and third-party sustainability audits conducted to 
safeguard responsible content production — four key productions audited in 2022 

Original storytelling highlights societal topics such as the war in Ukraine, women's 
empowerment and diversity — ‘Human to Human’, ‘Power Women‘, Hilma' 

Announced multi-market sports rights agreements for men's and women's IHF handball and 
FIS winter sports 


Recognition, ranking and compliance 


Included in World and European S&P Dow Jones Sustainability Indices - in the top 1096 of 
media and entertainment companies 

Included in 2022 Albright Report's 'Green List' best-in-class category for gender equality 
‘Low ESG Risk Rating’ by Sustainalytics - ranked 8th out of 294 global media businesses 
Ongoing response to war in Ukraine includes not showing Russian content, and screening 
contracts and counterparties to ensure no payments to Russian entities 


Viaplay production ‘Human to Human’ reflects the impact of the invasion of Ukraine 
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Allente update 


SEKM Q4 2022 

EBITDA before IAC 562 
Depreciation and amortisation -139 
EBIT before IAC 225 
Items affecting comparability -1 
EBIT 222 
Net income 156 
Viaplay Group 50% share 78 
Net debt position (end of period) 1,938 
# of subscribers 1,040k 


Comments 


e Viaplay Group received SEK 200m cash dividend 


in Q4 & SEK 300m for FY 
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Cash flow & Financial position 


SEKm Q4 2022 Q4 2021 o. CZs SES AUT OWA 21022 
Cash flow from operations -102 318 304 1,294 Total borrowings 3,900 
Change in working capital -345 391 -3,305 -817 Cash & cash equivalents 2 4715 
Net operating cash flow -447 710 -3,001 477 Net debt (including net lease liabilities) | 1.482 
Capital expenditure* -58 -52 -186 -216 Net lease liabilities ST 
Operating FCF -505 658 -5,187 261 Financial net debt (excluding net lease liabilities) 14105 
Comments 


e Operating cash flow reflected investment into international expansion & receipt of 200m Allente dividend 
e Change in working capital slightly higher than expected - reflected payments for content and sports rights 
e Fully funded for expansion with access to balanced & flexible borrowing facilities 


* excluding Acquisitions and Divestments 
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Long-term targets 


Group sales growth”) ~16-19% CAGR 2020-2025 
Nordic sales growth? ~10-12% CAGR 2020-2025 
Viaplay subscribers ~12 million by end of 2025 


~13% margin for 2025 with positive result for 

Group EBIT (excluding ACI & IAC) International operations already in 2024, ~20% long- 
term margin for Nordic operations, and ~25% long 
term margin for International operations 


Leverage policy”) «2.5x Net Debt/LTM EBITDA incl. leases 


1) based on 2020 Group revenues excluding the contribution from the subsequently deconsolidated Viasat Consumer business, and including contribution from consolidation of Premier Sports 
business from Q4 2022 
2) based on trailing twelve month adjusted EBITDA and including leases. Viaplay Group's leverage may exceed these levels temporarily from time to time 
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Short-term outlook 


2023 Group organic sales growth 


2023 Nordic organic sales growth 
Viaplay subscribers at end of 2023 


2023 Nordic EBIT (excluding ACI & IAC) 


2023 International EBIT 


2023 Change in working capital 


~24-26% (excl FX & Premier Sports) 
(2-15 76 


~9.0 million, of which ~5.0m Nordic and -4.0m 
International 


~SEK 1.2-1.35 bn 


Loss of ~ SEK 1.0-1.1bn 
Negative ~ SEK 2.0bn 
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Next chapter 
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Viaplay Group has extended its exclusive rights to MotoGP™ motorcycle racing in all Nordic countries 


viaplay GROUP 


investors@viaplaygroup.com 


This interim report contains statements concerning, among other things, Viaplay Group's financial condition and results of 
operations that are forward-looking in nature. Such statements are not historical facts but, rather, represent Viaplay 
Group's future expectations. Viaplay Group believes that the expectations reflected in these forward-looking statements 
are based on reasonable assumptions; however, forward-looking statements involve inherent risks and uncertainties, and a 
number of important factors could cause actual results or outcomes to differ materially from those expressed in any 
forward-looking statement. Such important factors include but may not be limited to Viaplay Group's market position; 
growth in the streaming industry; and the effects of competition and other economic, business, competitive and/or 
regulatory factors affecting the business of Viaplay Group, its group companies and the streaming industry in general. 
Forward-looking statements apply only as of the date they were made, and other than as required by applicable law, 
Viaplay Group undertakes no obligation to update any of them in the light of new information or future events. 


